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You spoke. We listened.

Earlier this yea¡ we contracted with Performance
Enhancement Group Ltd., to conduct the Alumni Attitude
Studyo at l-lamline University. This national, multi-college
research study analyzes former students' perceptions,
attitudes, experiences, and opinions of their alma mater. This
was our first comprehensive attitudinal alumni survey, and we
are pleased to share the results with you.

ln the Alumni Relations Office, we êre committed to giving
alumni a voice. Gathering feedback is an ongoing process, and

your opinion always matters. Surveys are not the only way to tell
us what you think. Send me an email at alum@hamline.edu or
call me al 65l-5z3-zzol to share your opinions and suggestions.

Of course, our door is always open at the Alumni House. You

are welcome to stop by campus (zae Simpson Street) anytime
Monday through Friday from I a.m. to 5 p.m. We want to
serve you, and your feedback is vital to shaping our programs,
services, and communications.

øM-
Betsy Brenden Radtke'89
Associate Vice President
Alumni Relations

Alumn¡ Aititude Sludyo
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What do you think about
Hamline University?
lf you're like most HU alumni
that responded to our
recent survey, you're proud
of your university and you

want to stay connected.
Read on to learn more
about what's on the minds
of your fellow alumni.

Piper pride
One thing we know for sure
is that Pipers are proud of
their university. The majority
of survey respondents
expressed a positive opinion
of Hamline. ln fact, 89
percent of respondents
rate their decision to attend
l-'lamline as a 'þood to great"
decision, and 9t percent
describe their experience
as a student as'þood to
excellent." Furthermore,
approximately 84 percent of
alumni regard their overall
current opinion of l-lamline as
'þood to excellent."

Your degree
Survey respondents rank
value and respect for a

l-.lamline degree as the most
important factor driving
their overall opinion of the
university. The other top
items impacting overall
opinion are accomplishments
of Hamline faculty, students,
and alumni, in addition to
l-.lamline's ability to provide
scholarships.

We also learned that alumni
want to hear more about
progress and improvements
to the quality and variety
of the university's academic
programs, meaningful
student relationships with
faculty, preparedness of
our graduates to enter the
work force, students who
are engaged in campus life
and with one another, and
the extent to which we can

offer students exposure to
new things.

Getting the word out about
all that Hamline does in these
areas increases the value of a

l-lamline degree. You can help
by proudly proclaiming you're
a Hamline graduate.

Reaching current stu-
dents and young alumni
The survey also revealed
that student awareness of
Hamline's alumni associations
is key to our future success.
After all, today's students
are tomorrow's alumni! We
understand the importance
of engaging students while
they are on campus. That's
why we sponsor, and will
continue to add, annual
tradition-building events.

Communications
One of the important things
we learned from this survey
is alumni preferences for
communications from their
alma mater. Alumni said
they would welcome more
communication through social

media, print, and invitations
to alumni activities. Alumni
also want to learn more
about the services available
to them.

We also learned that this
magazine is our most
effective communications
method.

Alumni programs
We asked alumni how
important it is to participate
in various activities and also
how well Hamline supports
them in that regard.

Regarding future program
and event planning, the areas
alumni are most motivated
to participate in, as defined
by areas with the highest
gap between importance
and Hamline support, are:

identifying job opportunities
for graduates, serving as

ambassadors to promote
Hamline to others, mentoring
students, and providing
leadership by serving on

boards, etc.



Please indìcate how much each of the following impacts your
overall opinion of llamline.
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Which of the following best descrìbes
your experience as a student?

I Poor I Good

I Fair ! Excellent

Value and respect for degree

Providing scholarships

Accomplishments of faculty

Accomplishments of students

Accomplishments of alumni

School rankings

History and tradition

Outreach to community

Campus aesthetics

Media visibility

Success of athletìc teams

l--low important ìs ìt for you, and alumni in general, to do the following,

and how well does Hamline support alumni in doing them?

lmportance
Þerformance

Not
Poor

Somewhat
Fair Good

Critically
Exce I le nt

ABOUT THE SURVEY

. Of the ró,2ór individuals emailed in
April zot4, we received responses
from 982, resulting in a ó.o4 percent
response rate. Hamline's overall
response rate is consistent with
national averages.

. The survey insrument was branded
to refìect undergraduate degree,
graduate degree, and law degree.

. Hamline's results are compêred to
an all-school average consisting of
84 universities and colleges that
have conducted this survey in the
past four years.

. óo percent of respondents
obtained an undergraduate degree
from Hamline; 28 percent earned a

law degree; and 12 percent received
a graduate degree.

. ó5 percent of respondents reside

in-state; 35 percent reside out-of-
state; and 2 percent reside outside
of the U.S.

. 5ó percent of respondents are
female, and 44 percent are male.

. Of the respondents, 44 percent are
current donors.

ldentifying lob opportunities for graduates

Serving as ambassadors promoting
Hamlìne to others

Mentorìng students

Providing financial support for
llamline networking with other alumni

Providing leadership by serving
on boards, committees, etc.

Recruiting students

Attending general alumni and university events

Volunteering for llamline

Participating in university online activities

Attending athletic events

For each of the communìcation methods l¡sted below please tell us how important
that method is to you, and also rate Hamlines effectiveness in utilizlng that method.

lmportance
Performance

Somewhat
Fair

Critically
Excellent

VeryNot
Poor Good

E-mail

Homline magazine

lnvitations to alumni activities

Electronic newsletter

lnvitations to university activìties

University web site

Communication regarding services and benefits

Periodic informational communications

Reunion mailings

Alumni web site

Socìal media/online community

Viral videos/YouTube
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